








THE

ARNO

GROUP

“CRAIG UNDERSTANDS HOW INDIVIDUALS AND MARKETS VALUE
ORGANIZATIONS ... AND KNOWS HOW TO MAP A COMPANY’S
OPERATIONS, PRODUCTS AND SERVICES TO ITS LONG-TERM
CORPORATE OBJECTIVES. IF MAXIMIZING CORPORATE VALUE IS
A CRITICAL PART OF YOUR PLAN, YOU’D BETTER START FLESH-
ING OUT THE DETAILS AND CRAIG IS UNCOMMONLY STRONG
IN THIS AREA ...
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“DAVID HAS THIS PRAGMATIC, SEASONED, LEGALLY-BASED,
STOIC ABILITY TO KEEP AT THE TRUE ROOTS OF THE DISCUSSION
AT HAND. NO MATTER WHAT TURN THE DISCUSSION TAKES, HE
NOT ONLY CAN POINT OUT WHAT THE PITFALLS MAY BE BUT
ALSO HOW TO FILL THOSE PITS AS THEY ARISE ...

“THE APPARENT MANAGEMENT OF THE EMOTIONAL AWARENESS OF AN ORGANIZATION HAPPENS SUBTLY WITH THE ARNO GROUP. IT IS A CORE LEADERSHIP
TOOL THEY APPLY IN EVERY ASPECT OF THEIR INVOLVEMENT.” — Apam RousseLLE, CEO, UTtiLity Risk MANAGEMENT CORPORATION



